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Market Capitalization Leadership
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Market Share Leadership
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Market Share Leadership
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Strong Geographical Balance

Total $9.0B | (13%) Y/Y

$5.0B $0.4B $0.9B $1.0B $1.8B
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The Network as t he

NCi scobs strategy 1 s Db
catching market transitionsd the

market transitions that affect our '
customers. With the proliferation ‘
of video and collaborative Web 2.0
technologies, the network

continues to evolve from the

plumbing of the Internetd

providing connectivityd to the

platform that will change the way

we wor k, | 1 ve, pl ay an

John Chambers,
Chairman and CEO, Cisco
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Market Transitions

Our strategy is guided by the market
transitions that affect our customers.

1997 2000 2006 2008 - 2009



The Network as the PI
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Cisco: The Convergence Innovator

One Seamless, Transparent Customer Experience

Service Public
Provider Sector
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Creating Sustainable Differentiation
Through Platform Leadership

lership

Arcnitectural Plays

Solutions &
BUsSiness Modaels
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Technology Integration
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collaboration
customers
employees

CU ItU re community

Cisco allows people to con neCt locally and globally

That o6 Human Network

a place where everyone is connected



The Cisco Vision

changing the way we
work, live, play, and learn. ..

The Mission

to shape the future of the Internet by
creating unprecedented value and
opportunity for our customers, employees,
investors and ecosystem partners




Market
Transitions
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